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Thank you for your interest in my copywriting and consulting services! 

Here, you’ll find more information about my background, the services I offer, how I combine my 
background and writing to work for you, my fees, and how we can move forward. 

 

When passion rules decisions 
 
Chances are, your company is built on people who are passionate about the environment. 
People who spend their weekends in the woods and their lunch breaks planning how soon they 
can get there. Your conference rooms are probably filled with avid preservationists who spent 
their education learning all they can about the natural world and the many ways we can work 
to save it. 
 
I spent my education that way too. I’ll never forget how I laughed when one of my professors 
told us not many of us would actually be “working” with the natural world we so cherished. 
 
But, of course, he was right.  
 
Turns out, most of us in the natural resources field 
spent far too little time on our English projects—and 
even less time learning how to communicate with the 
public—than we did on learning the life cycle of the 
snowshoe hare or identifying trees. 
 

When passions converge  
 

I’m passionate about the environment. In fact, so passionate I spent over 10 years studying and 
working to make it a better place in an office not unlike yours. 
 
Now, I use the skills I’ve learned as a copywriter to communicate your company’s important 
message.  Encouraging people to take action for a cause just like yours is one of my favorite 
results of the persuasion skills I’ve mastered as a copywriter. 
 

Environmental Copywriting and Consulting 

Copy for Change 

You're worth your weight in gold and 
have been an immense help to me in 
more ways than one...thank you for 
everything you've done so far. 

 
Iain Foulds 
Insects4Africa 
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My work now focuses on combining my skills as a writer with my passion for the environment 
and turning it into more donations for your organization, more grants for your projects, more 
subscribers to your newsletter, more clicks on your website.  
 

My experience 

 
If you’re interested in seeing a resume, or learning my complete life story, I’m more than happy 
to give you my specific credentials. But, in a nutshell, here’s what I bring to the table: 
 

 A Master’s of Science in Forest Hydrology 

 A Bachelor’s of Science in Natural Resource 
Studies, with minors in Fisheries and Wildlife, 
and Forestry 

 Eight years (and counting!) of working 
experience as a freelance environmental 
copywriter 

 In-the-field experience working for water 
conservation education, city, state and national 
water policy, and program management 

 Two years of a twice-monthly newspaper 
column 

 Trained as an American Writers and Artists Inc. 
(AWAI) copywriter—the industry standard for 
copywriters 

 

What this experience means for you 

 
I have a working knowledge of the technical side of 
environmental work.  
 
I can speak the language, read scientific reports with conceptual understanding and appreciate 
on a personal level the heart and soul your staff puts into their projects. 
 
I can communicate clearly to the public about your projects, with the added bonus of mimicking 
the specific and special voice of your organization. 
 
I’m trained to persuade readers to not only get excited about the work you do, but to get them 
to join in, either as volunteers, customers or donors. 
 

I really enjoyed working with you, and 
hope to work with you again. I value 
your intelligence, creativity and team 
work skills. You were really 
constructive, helpful and open to 
trying different approaches. It was 
amazing to see how fast you grasped 
the essence of Let's Do It! World. One 
of the best cooperation's I've had and 
when I think about the time difference 
and that one of us is based on Europe, 
another in United States – that should 
give a guarantee to anyone that you 
can make projects run smoothly. 

Meelika Hirmo  
Le'ts Do It! World 

mailto:danielle@copyforchange.com
https://www.linkedin.com/in/daniellevick
http://www.copyforchange.com/
http://www.greenlivingdetective.com/


 

 

 
Danielle Vick | danielle@copyforchange.com | Linked In: https://www.linkedin.com/in/daniellevick  
Websites: www.copyforchange.com | www.greenlivingdetective.com  
 

I have a high respect for your scientific research and I equally value the research necessary to 
truly understand your donors, granting institutions or customers. I go after the research for our 
projects together with the same rigor and thoroughness I once used as scientist.  
 

How I work for you 
 

I’m a checklist person. My type-A personality loves to know just what steps we will go through 
to complete a project. While every project is uniquely structured, this general outline of our 
work together will let you know what to expect from me. 
 

1. We have a complimentary conversation about a potential project. 
2. You send me specific information, including a timeline and estimated scope. 
3. I submit a proposal. 
4. Together, we finalize an agreement, including specific timeline, fees and scope. 
5. I receive your signed copy and get writing. 
6. Depending on how you prefer to work and the type of project, we have either casual or 

set check-in milestones to be sure I’m headed in the right direction. 
7. I submit the project, on or before the deadline.  
8. We do revisions, as necessary. 

 

Re-write policy 
 
My primary goal as your copywriter is to make your 
life easier. If you want something changed in the final 
copy, I’m more than happy to do as many re-writes as 
needed. 
 
I allow unlimited revisions up to 30 days after the due 
date of the project. After that, if there is still 
something you aren’t happy with, we’ll talk about a 
small editing fee. 
 
It’s my policy to submit the cleanest, most thorough 
and thoughtful copy I possibly can. Any edits you have should fit into those 30 days, easy. 
 

Guarantee 
 
I know just how important deadlines are. Missing a deadline because I’m late on my submission 
is simply not acceptable in my book. 
 

Not only did Danielle provide an 
extremely comprehensive review of 
our website, she also advised me on 
how to communicate these changes to 
the rest of my team. She also followed 
up repeatedly to make sure I was 
completely satisfied with her work. 
Danielle is savvy, easy to talk to, and 
committed to helping you. I cannot 
recommend her highly enough! 
 

Alexandra Talleur 
Nature and Culture, 
International 
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Therefore, I offer a guarantee with every project I do for you. My copy is at your desk on or 
before the due date specified in our agreement, or you don’t have to pay me the second half of 
my fee.  
 

Services & Fees 
 

Every project is different, requiring different fees. When we do our proposal, these numbers 
will be specific to our project together.  
 
If you don’t see something on this list that you’d like done, feel free to ask me about it. In 
general, I never limit the type of writing I do if a client needs it. 
 

Editing & Consulting Services 
 
Dissecting the writing of other’s is one of the most enjoyable, and most difficult sides to what I 
do.  
 
As an editor, I tend to be thorough to the point of 
extremity, thoughtful and pointed to ensure the project 
you are working on is the best it can be.  
 

Web site analysis and audit -- $1,000-$2,500 
This is great for a young company or organization, at the 
time of a merger or organizational change, or if it has 
been some time since you updated your online presence. 
My report will include an in-depth analysis of every page 
of your website including design, navigation and usability, 
with particular focus on the strength of the copy. 

 
Key Message Copy Platform -- $1,000-$3,000 
Many times, marketing materials are put together as the 
need arises. What often results is a scattered, unfocused 
main message. A Key Message Copy Platform is a comprehensive view on all the relevant 
marketing messages about your company, product, or service. In the future, it can be used as 
sort of a Master Messaging Center and a source for all your marketing pieces, keeping in-house 
staff and freelancers on the same page. 
 

Copy critique -- $300-$1,500 
Similar to straight editing, a copy critique offers an objective analysis on a piece of existing or 
draft copy under development such as a case study, white paper, web copy, or fundraising 

Danielle is quite fantastic to 
work with and a very talented 
and engaging writer. She can 
assist you with grant writing, 
fundraising letters, website and 
social media needs. Thank you 
for being so lovely to work with 
and all you have done to help 
the Idaho Green Fest. 

Seth Brown  
Idaho Green Fest 
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letter. Oftentimes, in-house writers find an objective view to be valuable at this stage of copy 
creation, and I provide specific revision suggestions and analysis. 

 

Copywriting & Content  
 
Website – home page -- $500-$1,500 
Many times prospects decide the fate of your company in less than 10 seconds after landing on 
your home page. Is yours up to that challenge? This “front door” needs to invite visitors to 
comfortably and swiftly find the information that inspires them to take the next step. 

 
Website – other pages -- $300-$2,000/page 
No less important than the front door, visitors often arrive 
through a “back door.” Every page should be optimized for 
inbound and outbound links, be focused on one topic, and 
continue to invite and inspire. This service is quite broad and 
covers everything from long-copy landing pages to 
informational content to a transaction page. 
 

Blog Post -- $200-$550  
In today’s world, content is king. Blog posts provide a regular 
way to keep donors, clients, and potential customers updated 
on fresh, useful information pertaining to your organization, 
product, or service. As a bonus, the search engines love it. 
 

Long copy e-mail -- $500-$2,000  
This form of email is designed to directly sell or fundraise by 
driving the reader to a transaction page. Similar to a 2-4 page print letter.  
 

Short copy e-mail -- $250-$1,000 
Similar to a long copy email, but these simply raise the curiosity of a reader, prompting a click-
through to a landing page. Similar to a ½ to 2 page print letter. 
 

E-mail conversion series -- $250-$500/email, minimum 2  
A bundle of short emails that work together to funnel a new visitor back to your website. These 
are typically fun, yet very focused in nature and usually come in 3, 5, or 7 email series. Here, we 
work to create a relationship with your reader to drive a donation or sale. 
 

Social Media Updates -- $500-$3,000/month  
Most people today will arrive at your website from a social media site. Keeping these up to date 
and relevant to the copy on your website is essential to bringing new traffic and new interest. 
 

My business stalled 
dramatically until I hired 
Danielle. As a copywriter she is 
consistent, prompt, and is very 
enjoyable to work with as she 
has a cheerful nature. Her 
copywriting catches the 
essence and tone of the 
original draft, making it 
excellent.  

Vanessa Wiebel 
Green Business Coach 
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Crowdfunding Campaign -- $1,000-$3,000  
Today we don’t always have to look to traditional fundraising methods to grow your business or 
get donations for a new cause. The key to a Crowdfunding Campaign is emotionally engaging 
copy, a good product, service, or cause, and careful management. 

 
Fundraising letter -- $500-$3,000 
The more donors who feel emotionally connected to your mission will bring in the most loyal 
donors to your cause. I strive to find the right combination of compassion and inspiration 
through personal stories that highlight the need for change, and success stories about how your 
organization or project has effectively accomplished that goal. 
 

Grant Writing -- $500-$5,000 
Here, my priority begins with thoroughly researching your company, your project, and the 
granting institution. A well-crafted grant can achieve serious change, both for the company and 
individuals, and I enjoy the challenge of constructing the most effective answers to ordinary 
grant questions. 
 

Case Study -- $1,000-$2,000 
Has your company or organization successfully overcome a hurdle? Did you find a unique 
answer to a challenging question? Case studies, essentially a short story describing your 
challenge, your progress in overcoming that challenge and the positive outcome, are an 
excellent way to relate this story to other businesses, donors, prospects and the media. 
 

Brochure -- $150-$450/page 
A simple, eye-catching and conveniently portable way to grab attention. Seemingly 
straightforward in nature, a brochure is in fact a complicated method of achieving action by a 
prospect, donor or customer. 
 

Newsletter -- $200-$550 per (8.5 x 11) page  
In today’s world, people don’t have time to spend catching up on the news, even on issues near 
to their hearts. Newsletter copy should be fun, engaging, informative and succinct, delivering 
important information you wish to impart in a meaningful, easy to read way. 
 

Press release -- $300-$600 
Free press (or, well, mostly free), is still the best press you can get. This is a quick, convenient, 
and effective way to catch the eye of reporters to promote events, awards, new services or to 
generate a future story. 
 

Annual report -- $3,000-$7,000 
In-house staff very frequently have the same complaints—not enough time. Utilizing an 
outsider for your annual report will not only free up in-house staff, but it will provide a fresh 
perspective to an otherwise straightforward, yearly necessity.  
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